Perthshire Brand Testimonials

Alastair Dorward, President, Perthshire Chamber of Commerce - A strong brand is increasingly important in an ever more competitive marketplace. The Perthshire brand can help local companies gain a competitive advantage by providing an attractive visual identity that enables them to draw on and link into the positive attributes of Perthshire." 

Andrew Fairlie, Gleneagles Hotel – With an ever increasing interest in the provenance of food it is important to differentiate and identify where your products are coming from.  The Perthshire brand is the perfect tool to deliver this as it provides a visual identity which is directly associated with Perthshire and the wealth it has to offer in food and drink. Scone Palace Food Event – November 2004 

Ian Millar, Perth Farmers Market - It is a competitive global market place out there making the job of marketing your product all the more difficult.  Having a strong brand is crucial to securing markets and building your customer base.  The Perthshire brand endorses the Farmers’ Market and helps raise awareness to new audiences. All promotional material and adverts

Derek Allan, Pitlochry Festival Theatre – Pitlochry Festival Theatre is a unique gem in Perthshire attracting visitors from a wide area.  Working with the Perthshire brand has allowed us to target our marketing to new markets.  Furthermore the brand values in terms of quality and endurance reflect perfectly the message that the theatre promotes.   Banners, advertising and brochures.

Kenneth Mackay, Scottish Liqueur Centre – I believe that associating Bruadar with both the Perthshire and Scottish Field brands will help enormously with its positioning.  We are proud of our “Perthshire” production claim and anything you can do to further develop the already strong recognition of the brand will be helpful to us. Perthshire and Bruadar postcard promotion in Scottish Field.

Angela McKinnon, Owner, Tower Bakery - The Perthshire brand has complemented Tower Bakery and our products and we recognise the obvious benefit of using the brand as an endorsement of our business. Van livery and product. 

Victor Ward, Managing Director, Fishers - Perthshire businesses have a vibrancy and enthusiasm that should be celebrated.  Fishers are proud to be a Perthshire business and were happy to promote this through our vehicle livery.

Van livery.

Catriona Wood, Dunkeld and Birnam Tourist Association.  She said:  ‘that without the help of the money from the brand they would have been unable to do the website this year and they would have lost a full year of marketing as they would have had to spend time on fundraising.  The brand money was crucial to the development of their tourism product and they are extremely grateful and happy to be working with the brand as it reflects the same key messages as they are imparting for their area.’

Athole Murray Fleming, Athole Design - To me, the Perthshire brand is all about promoting the “name” and “idea” of Perthshire so that people think about visiting or doing business here. We enjoy living and working in Perthshire and the brand enables us to play a small part in enhancing the area’s profile and image. We would actively encourage companies to use the brand where possible to inform, tell and remind the greater population about Perthshire.”

Sam Morshead, Perth Racecourse - “Perth Racecourse has been voted the Best Small Racecourse in Scotland and the North East and hosts an extensive calendar of meetings that attract visitors from all over the UK and Ireland. A recent Economic Impact Study revealed that Perth Racecourse contributes £28 million p/a to the Perthshire economy. I have no doubt that our use of the valuable Perthshire brand has contributed significantly to this figure.”

Kevin Ramage, Aberfeldy Watermill - “The Perthshire brand reflects the history and natural environment of Perthshire and I am particularly impressed by the way the brand works in collaboration with local businesses to add value to their activities. This collaborative approach is very welcome and very positive.”

Siobhan McConnell, St John’s Shopping Centre - “St John’s Shopping Centre is the key shopping destination in Perthshire welcoming 6.5 million visitors each year. We support and promote the Perthshire brand as it gives a strong, positive message about the area. The more local companies support the brand, the stronger that message will be.”

Lin Muirhead, Chair, Blair Atholl Tourism Association - The Perthshire brand is well designed, uncluttered and easy to read. Just looking at it makes you want to visit Perthshire. That's why we're very happy to use it on the front cover of our new leaflet for Blair Atholl. It helps us to highlight our links with all the other parts of Perthshire in a way that we couldn't do before the brand was introduced.

Doug Ross, Tullibardine Ltd - "Tullibardine Single Highland Malt Scotch Whisky is a distinctive whisky that draws on the pure water and clean air of Perthshire. The Perthshire brand helps us to emphasise our connection to an area that has a well deserved reputation for quality food and drink".
